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« Fresh, organic
fruits and veg:q

- Supplier of Wh
Supermarkets

« 24 years old

« 80 people

FOOD WITH Mot .
A STORY? He Grower! Thore B

natureandmore.com
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We specialize in:

« Greenhouse Products

« Fruits (also Fair-Trade certified)

« “Tropical Wonder”- Exotic Specialties

« “Wild Wonder” — Forgotten Vegetables

+ “Taste Wonder” — Exceptionally tasty products

» Fresh Organic Juices
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Yesterday’s Consumer

« Loyal
 Brand focussed

« Key interests were: Status,
Convenience & Price

« Companies had the power to
define and control a brand and
used T.V., radio and printed
media to get their message
across

More Docrors smoke CameLs &
THAN ANY OTHER CIGARETTE
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The Chef &
does everything
but cook
- that's what
wives are for!

CLOSING TIME . WHAT'S
THE ANSWER?

I'm &, giving my wife a (
’ >0sta
4 enwood (hef :
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Why we have the youngest
customere in the businege
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Today’s Consumer

Critical, unpredictable

40% of consumers trust their food
less than a year earlier and 30% do
not believe processed food labels.”

Key interests: Convenience, Price,
Health, Status, Fair-Trade, Local,
GMO free, Animal friendly + more ..

More and more individuals and
communities are defining a brand
and are using the

* Duurzaamheids Compass 2013 Schuttelaar NORDERESS

& Partners

.........
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Health is a key consumer interest today

“THE FOOD YOU EAT
CANRBE EITHER
ILELESATEST
&

MOST POWERFUL

FORM OF MEDICINE
Ve a

THE SLOWEST
FORM OF POISON."

Ann Wigmore

www.alejandraramos.com

»People are fed by the Food Industry,

which pays no attention to health,

and are treated by the Health Industry

where ecology meets economy
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More and more, people are searching for Happiness

Having a sense of
peace, fulfillment and
purpose leads to a
healthier, more
balanced and longer
life.

Social Needs

G .
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Beyond Organic !

The “modern day organic consumer”
expects and demands more from the
organic product than current legislation
lays out . Basically when she buys
“organic”, she expects sustainable !

This consumer has a strong
awareness of sustainability issues
and a desire to see more action.

They want to be part of the
solution !
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Traceability

-

The individual grower code gives the consumer access to the
informative website and allows the grower to “tell” his / her personal
sustainable story.

70 Losta
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nature &
more

ORGANIC
& MORE

GROWERS OUR BLOG

ABOUT US WHO WE ARE SUSTAINABILITY FLOWER BUSINESS TO BUSINESS PRESS HOME

About Us: check the video!

Mature & More brings you fresh organic and fair-trade fruits & vegetables from all over the world, with the grower's
story and full transparency. Through this website you can meet all our farmers online and check their "sustainability
flower". Simply enter the three-digit grower code on the homepage!
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enter keywords

Check the video here! [i ‘[B| b | fr
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Our aim

1'-;\ ; F Mature & More was created in
P A response to consumer demand for

Who we are A
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ORGANIC nature & E

PRODUCTS 3 INITIATIVES 3 ABOUTUS 3 OURBLOG 3 & MORE

GROWERS

Transparency

. Growers

RS2 ® = 11.  Products

EEET . .
enter keywords > s PrOJeCtS & Campalgns

_
BB & f° Background Information

About Us: check the video!

K Blog

Q@ M . Facebook & Twitter

EaMyourcov/eémf DDD T e - Consumer Reactions

@ 170,000 pages views

Lovely Pineapples
Hello,

f\f‘\f\f\f‘\ﬁf‘\f‘\f‘\f‘\f\f‘\ﬁf\f

New: Nature & More Juices

If you don't have a code, use any code from above

Welcome to Nature & More

energy
Thanks for visiting us! On this website you can enjoy virtual farm tours and learn
more about the stories and ideas behind Nature & More's organic fruits and
vegetables. If you have purchased a product with a code, go ahead and enter it freedom

ustlce
i solldaruty

A

above. Otherwise, have a look around and enjoy our website!

Can atoe ar.odaite afdliles Lhnivon 1. aaline. Alex, Wales - 30 Oct 2012

ege costa
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GROWERS # PRODUCTS 2 INITIATIVES § ABOUTUS ¢ OURBLOG b

Cliek forsee wy personal S

Sustainability fower i action!’ X R =11

\g smEseaRc |

enter keywords |
CONNECT WITH US

freedom
Justice
solidarity

HIB & f

friends

Hi, | am Zongo and | grow mango's in Burkina Faso

SRC)

»/Em

SlAeshour and ifervicsr

Hello, my name is Zongo Adama and | grow organic and fairtrade mangoes
for Nature & More in Burkina Faso, Afrika. Thank you for buying our fruit!

| am the export manager here at Fruiteq, the exporting company. It was
established in 2005 in order to give small mango producers from this country
access to the European market. Today we work with five producer
organizations representing 1200 farmers from 3 countries (Burkina Faso,
Ivory Coast and Mali)

growers to maintain and improve the
health of the soil include using organic
fertilisers which_..

This area is one of the best places in the world to grow mango's. They grow
everywhere, but of course not all the varieties are suitable for export. A
typical organic mango is the Amelie variety, that has a distinctive citrus
accent to the taste. Our mango farmers also culfivate cashew nuis, oranges
and cereals. The mango is a forest product for us, which grows quite
naturally

Authenticity

. Introduction
. Interview

. Video

. Stories

. Customer Reactions

. Grower Sustainability
Flower

<%
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The Sustainability Flower

Y CREEDOM Communicating what the Nature &
JUSTICE _ More growers currently doing and
SOLIDARITY planning to do

Goals

Meeting the needs of the concerned
consumer regarding sustainability
issues

Making sustainability issues clear for
growers, customers and consumers.
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Pomegranate - Michelle — U.K.
dear Mehmet Daldal, It is grey and rainy in London. This morning for breakfast | shared one of
your pomegranates with my daughter. The colour of the juice was a shock! So much colour on a
grey day. The seeds were juicy and sweet and | ate them over sliced banana. Thank you they
were delicious. | feel full of sunshine and goodness.

Kiwi — Kristina - Finland

Hi Andres! Greetings from Finland! Kiwis grown by you were very delicious! | bought them
because they were organically grown but now that | got to know you and your farm | will even
more gladly purchase them again. | really appreciate your effort and participating in eco-friendly
agriculture. Muchas gracias!

Pineapple — Sabine - Germany

| was very surprised about the nice fruity and sweet taste of your kiwis. They even had the right
ripeness which is not always the case. And thanks for the sticker - the kiwis are even better
since | know where they come from. | wish you all the best for your farm,

Pineapple — Miep — The Netherlands

Dear sir, you asked me to let you know my thoughts about your product. Well, | bought a
pineapple at our health shop and really, it was the best pineapple 1(81) ever tasted!
Congratulations!! With the kindest regards

70 Losta
ﬁ where ecology meets economy



Through the “Ye Da Wo
Ase — Thank You”
campaigns, Nature & More
growers are promoting
and supporting long-term
educational and welfare

projects on and around the -

farms. At least one
Eurocent for each
kilogram of the “campaign
fruit” sold goes to the
selected projects.

aar

~ natureandmore.com ;
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4/5/1
o Nature S
““““““ aﬁnﬁdm 0: €.COm . wy uawe is Javier Moreus and | would ke forsay “gracias” for buying our orgaucz,
L Mexdeau limes. | also waut - say thauk you ou behadf of all our workers because Hhrough
Graclas your purchase you are waking @ direct coutribution fo the future of the couunity's youth
m a “k 11014 here i Coliwua.

Lot we explais, apart frow growing Aelicious orgauiz lies aud profecting the
euvtroneent e are also frylug o uprove the lives of our ewpliyess, thetr faudlies aud
the local comtuutity. Oue of our focus areas is Hhe support-of the local schood (just across
frow our farw).

Mauy of our euqployess are Natire huericau descoudants who havew't eujoyed proper
education due to fact that they live in rewate parks of the country. By supportisg this
schovt, we hape we cau close the opportuudty gap this way aud provide the workers aud
thetr childven with a better future. For aery ky of orgauic Giues sold a certain auwouut
wil go directly fo this school aud therefore ou behalf of all the childven we would like for
say “wuchas gracias”

Best regards frow Mexico !
Javter

NNNNONONOONOONONONON\N
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“Bees love
Organic!
2012”
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natureandmore com .

\f"\f‘\f‘\f"\f'\f\f\f‘\/‘\f\f\f\ﬁ/\fl

In a nut shell:

« Raise awareness about Colony
Collapse Disorder (CCD)

« Engage consumers by distributing
400,000 packets of organic ,bee
friendly” flower seeds

« Communicate how organic
farming is part of the solution

Losta
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The FAO reports that 25% of the earth's lands
are highly degraded and recommends
innovative, sustainable farming practices,
efficient use of water and conservation
agriculture as a way to turn the tide.

By using compost instead of chemical
fertilizers and embracing nature instead of

= trying to fight it, organic growers world wide are
88 & showing... the way forward.

= Now we need to inform the public ... and we

¥ need your help !

Igymt




Soil Facts *

! ’fl\' |

e Moo A o o 4 s ol bl tf it LT
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" '(*/'Sbirl‘ i-s?_etrdttr&bl-!mne C ét 49 earﬁh\% galok t,impor‘te\ht t—r‘iyet often‘ L b
neglected — natural resources. It is essential for life on earth
because it nurtures plants, which in turn provide food and oxygen

for humans and animals (EU)

A quarter of the earth’s soils are highly degraded and every minute
we are losing the equivalent of 30 soc__cer fields of fertile soil.

Consrderrng the fact that 99.7% of everythrhg we eat comes from th
soil, this is not a good thing! Furthermore sorlr-rs md_rspensable {o]
our climate and environment. e e ~
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Causes of i’I D\'dation

«  Erosion is the most common form of land degradation. When
soil is left exposed to wind and rain, erosion occurs. Soils with
low organic matter content will erode easier. These soils are
less able to retain water and can therefore be ‘easily washed or
blown away by wind.

Agriculture is responsible for three quarters of the erosion
worldwide. The erosion takes place due to cultivation-of the
soils and freguent removal of the vegetation. Furthermore,
farmland is frequently left without vegetation between
plantings. Because of these practices, the erosion on farmiand
Is estimated to be 75 times bigger than.natural erosion in forest
areas.

Losta
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o Aceording to the-United Nation’s every minute
30 soccer fields of soil are lost, mastly due to
irresponsible Farming techniques. This causes

«~hunger and speeds up climate.change and
threatens our ability to feed the world.,
A 3
The United Nations,'Nature & More and
numerous other organisations are nowncallmg
for action! , 4

"
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SALTA KVARN

Orgamc Farmers:

-~ « restore degraded soils and prevent erosion

. *fght climate change by increasing carbon storage
- » make the soil more resistant to droughts & floods
' = stimulate biodiversity '

BOLW

Bund Okologische Lebensmittelwirtschaft

" | Triodos @ Bank

‘f\

RAPUNZEL

BECOME A SOILDIER

AND WIN A TRIP!

1. Become an urban farmer.

2. Film it, YouTube it and make a buzz.

3. Win a trip to Egypt to see how we
are greening the desert.

{fotr?

Scan the QR-code or visit www.saveoursoils.com
to find out more!

O

Soil Association
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SEKEM

Bic " Sustainable Focd Trust  SOII & Mo‘_)r
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wWww.saveoursoils.com

’gCrow
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Basil !

Soilmate

« Fresh organic product
« Bag of compost

« Seeds

« Information about soils

 Invitation to join the
campaign

The Soil is the Limit Organic = the Soilution

According to the United Nations every Healt rts with healthy soils.
| . minute 30 soccer fields of soil are lost,

in o1 led soils and prevent erosion
istant o droughts & floods

i gm climate clu.nge by increasfing carbon storage
ji torm the soil, we need to t

! and Nature & More call for

F That's why the United Nations Become a Soildier and win a prize |!
Ly B i

2. Film it, Youtube it and make a buzz
3. Win a trip to Egypt and see how
we green the desert.
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WHAT ¢ 1T
A BIG HOAY AND

we CReAle A peTTeR

* ENERGY INDE PENPENCE

* PRESERVE RAINFoR
* SUSTAINABILITY ESts

* GREEN Jops
* LIVABLE CiTigs
* RENEWABLES

« CLEAN WAT.ER] AIR

© HEALTHY cq
. eTc. erc, | VREN
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